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ECONOMIC BASES OF TOURISM STUDIES

Abstract

The purpose of the article is to determine the composition and features of the economic foundations of
activity in tourism studies, to identify the problems of their provision and implementation, to substantiate
the means and tools for improvement with a view to increasing the efficiency and competitiveness of
tourism activities. The methodological basis of the article is a systematic approach with the use of
general scientific and special economic methods of cognition, for example: comparative analysis in the
study of the impact of the economy on the tourism sector. In addition, the following methods were also
used: analysis, comparison, systematization and generalization — to clarify the essence and content of the
categories under study, in particular, “tourism economy”, “economy of a tourism enterprise”’; statistical
and comparative analysis, method of generalization. Scientific novely. The formation of the concept of
tourism as a type of economic activity in modern economic science is traced, the main components of
the concept of “tourism” are defined from the economic, consumer and socio-cultural points of view.
The theoretical prerequisites are outlined and the expediency of solving the problems of development of
tourism as an economic category is substantiated. It is proved that the assessment of the economic effect
of tourism activity should be based on the definition of an indicator that characterizes the effectiveness
of economic activity of entities. Conclusions. It is determined that the economic component in tourism
studies is very important, since the development of tourism gives the country the following advantages:
an increase in cash flow, including the inflow of foreign currency, and hence an increase in population
income; growth of gross national product (GNP); replenishment of the budget through an increase in
tax revenues of the host region and other revenues; creation of new jobs, i.e. increase in employment;
attraction of capital, including foreign capital; multiplier effect by developing the tourism sector, the
country is gradually.

Key words: tourism, tourism as an economic concept, economic approach, economic principles of
hospitality services, tourism enterprise.

EKOHOMIYHI OCHOBHU TYPU3MO3HABCTBA

AHoTanisn

Meto10 cTaTTi € BH3HAYCHHS CKJIAQy Ta OCOOJMBOCTEH EKOHOMIYHHMX 3acaJl JisIbHOCTI B
TYypH3MO3HABCTBI, BUSBIICHHS MpoOieM iX 3a0e3rledeHHs Ta peaii3auii, oOIrpyHTyBaHHs 3aco0iB Ta
IHCTPYMEHTIB YJIOCKOHAJICHHSI 3 METOH IMiJBHIICHHS €()EKTUBHOCTI Ta KOHKYPEHTOCHPOMOXKHOCTI
TYpUCTHYHOI JisuibHOCTI. MeTo/10/10TiYH0I0 623010 CTATTI € CHCTEMHUH MiJXiZ 3 BUKOPUCTAHHIM
3arajibHOHAYKOBHX Ta CHEliaJbHUX €KOHOMIYHUX METO/IB Mi3HAHHS, HAPHUKIIAA: TOPIBHAIBHUNA aHai3
ITi/1 9ac JOCIIDKEHHS BIUIMBY €KOHOMIKH Ha TypHCTHYHY cdepy. KpiM TOro, BAKOPUCTOBYBAJIHChH TAKOX
TaKi METOJIM: aHaJi3yBaHHsI, MOPIBHSHHS, CUCTEMAaTH3allil Ta y3arajJbHEHHS — JJIsl YTOUHCHHS CYTHOCTI
Ta 3MICTY JOCHIIKYBaHHX KaTeropiil, 30kpema, “eKOHOMiKa TypusMy”’, “eKOHOMiKa TypUCTHYHOIO
MiAPUEMCTBA”; CTATHCTUYHOTO Ta MOPIBHJIBHOTO aHaji3y, MeToH y3araipHeHHs. HaykoBa HOBH3HA.
IpocniakoByeTbess GOPMYBaHHS TMOHATTS TYpU3My, SK BHIY CGKOHOMIYHOI MisJIBHOCTI B CydYacHii
€KOHOMIYHI# HayIli, BU3HAYEHO OCHOBHI CKJIQJIOBI TMOHSATTS “Typu3M” 3 €KOHOMIYHOi, CIIOKHMBYOI Ta
COIIIOKYIBTYPHOT TOYKH 30py. BHKIaJeHO TEOpETHYHI MEPeIyMOBH Ta OOTPYHTOBAHO IOIIHHICTH
BUpINIEHHS MPOOJIeM PO3BUTKY chepH Typu3My sK €KOHOMIYHOi Kkareropii. J[oBeaeHO, IO OIliHKa
E€KOHOMIYHOTO e(DeKTy TYPUCTHUYHOI JisSIIBHOCTI MOBHHHA 0a3yBaTHCS Ha BU3HAUCHHI MOKA3HUKA, SKUAN
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XapaKTepU3y€e pPEe3yJIbTATUBHICTh TOCHOJAPCHKOI JisNIBHOCTI cy0’ekTiB. Pe3yibTaTH mHOCTiTKEeHHS.
BuzHaueHO, IO €KOHOMIYHA CKJIJ0Ba B TYPH3MO3HABCTBI € Jy)K€ BaXKIMUBOIO, OCKUIBKH PO3BHTOK
Typu3My Jia€ KpaiHi HACTYIHI NepeBaru: 301IbIICHHS TPOIIOBOTO MOTOKY, y TOMY YHCII MPHILIHB
1HO3eMHOI BaJIFOTH, & OTXKE, 1 3pOCTaHHS JOXOIB HACEJICHHS; 3POCTaHHS BaJOBOTO HAI[IOHAIBHOTO
npoaykry (BHII); nonoBHeHHs OrojpKkeTyuepes 30UIbIICHHS MTOIaTKOBUX 300piB MPUHMAIOUOr0 PErioHy
Ta IHIIUX HAJXOJPKEHb; CTBOPEHHS HOBUX POOOYUX MiCIb, TOOTO 301LIBIICHHS 3aiHATOCTI HACEJICHHS,
3aydCHHS KaIiTaay, B TOMY YHCII iHO3eMHOT0; e(heKT MyJIbTHILTIKATOpPa PO3BHBa0YH chepy TypusMy,
KpaiHa MOCTYNOBOPO3BMBAa€E W iHIN Tramy3i; po3BUTOK iHGPACTPYKTypHu; pedopMyBaHHS CTPYKTYpH
BIJIMTOYMHKY, sIKa MOXKe OYTH BHKOPHCTAHA SIK TYPHCTaMH, TaK i MICIIEBUM HACEICHHSM; ITiIBUIICHHS
SIKOCTI JKUTTS MiCLIEBUX JKUTEIIIB YHACIIIOK JIEMOHCTPAIIHHOTO €heKTYy.

Kuiro4oBi ci10Ba: TypusM, TYpHU3M SIK EKOHOMIUHE TOHSTTS, CKOHOMIYHHHN MiJIX1/, eKOHOMIYHI 3acaiu
HaJaHHsI TOCITYT TOCTUHHOCTI, TYPUCTHYHE T IITPHEMCTBO

Introduction. According to the modern Ukrainian school of maximizing the satisfaction
of tourist and recreational needs of the country’s population and foreign tourists, and
to ensure, on this basis, the comprehensive development of territories and their socio-
economic interests while preserving ecological balance and historical and cultural heritage.
Historical, geopolitical, economic opportunities and specifics of individual territories, it
will be extremely difficult, if not impossible, to achieve the desired result, so the problem
of “regionalization” is quite acute today.

The view of a region as a market with clearly defined territorial boundaries, in turn,
requires a revision of the methods of studying economic processes taking place on its
territory. Economic diagnostics can serve as such a new tool of the regional market
research methodology, as it provides information that becomes the basis for identifying
strategic directions of activity, as it indicates the efficiency of potential use, allows to
identify imbalances in the development of the object under study, and adequately respond
to changes in the external and internal environment.

Today, the issue of scientific substantiation of the place and role of the tourism sector
in the context of economic priorities of regional and local development, development
of a methodology for assessing the effectiveness of tourism potential development,
development of theoretical foundations for its practical implementation is also extremely
relevant. In other words, it is necessary to develop a methodology for the national,
regional and local levels in the context of foreign experience. Analysis of recent
research and publications. The first attempts to define the tourist space in economic
terms were made in the 1990s. Some components and phenomena of the tourist space
were described by M.P. Krachilo in his work on the basics of tourism studies, where
he studied the components of the tourist space at the infrastructure level, as well as the
processes associated with changes caused by the impact of tourist traffic at the mental
level. However, this work did not become the basis for a detailed theoretical study of the
economic essence of the tourist space due to the author’s rejection of economic benefits
as a factor in the organization of tourist activities.

In the 2000s, there was a revival of interest in the problem of defining the tourist space,
which laid the foundation for theoretical studies of the content of this concept. In particular,
O. Beidyk (2001), in the course of a theoretical study of recreational zoning, outlined the
boundaries of resource and recreational areas of Ukraine, laying the foundation for further
typology of the geospatial concept of tourism organization. In 2002, O. Lyubitseva published
a thorough work, where the author structured the regional organization of the tourism industry
and proved the connection between the level of structure of the tourism services sector and
the level of economic development at both the global and national levels.

A significant impact on solving the problem of localization of the subject of tourism
economics research is made by A. Prykhodko (2012), who notes that today the issue of
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systematization of approaches to the economic definition of the tourist space is arbitrary
and synonymous. In addition, he draws attention to the differences between domestic and
international terminology and unsystematic attempts to bring them together, which has led
to the existence of several synonymous definitions of the tourism space.

In the modern tourism historiography, the scientific article by Fedoryshyna, L.,
Holovchuk, Y., & Bodnar, R. (2023) is devoted to the analysis and generalization of the
philosophical content of the category “tourism”, outlining the structure and functions
of modern tourism activity and substantiating its interrelationships with the concepts of
regional economy. The article by Smutchak, Z. (2020) is devoted to the substantiation of
the impact of tourism on the socio-economic development of the country.

At the same time, the study of the economic foundations of tourism studies remains an
urgent need in modern science.

The purpose of the article is to determine the composition and features of the economic
foundations of activity in tourism studies, to identify the problems of their provision and
implementation, and to substantiate the means and tools for improvement with a view to
increasing the efficiency and competitiveness of tourism activities.

The goal is achieved by fulfilling the following tasks: to analyze the state of development
ofthe problem in Ukrainian and foreign historiography; to determine the essence of economic
foundations in the tourism sector; to substantiate the main directions of improvement and
ways to solve the identified problems in the economy of tourism activity.

Methods and methodology of the study. The methodological basis of the proposed
article is a systematic approach using general scientific and special economic methods of
cognition, for example: comparative analysis in the study of the impact of the economy
on the tourism sector. In addition, when writing the article, various methods of scientific
research were also used: analysis, comparison, systematization and generalization —
to clarify the essence and content of the categories under study, in particular, “tourism
economy”, “economy of a tourism enterprise”; statistical and comparative analysis — to
study the indicators of development of economic entities for assessing innovation activity
in Ukraine, the method of generalization — to substantiate the directions of improvement
and ways to solve the identified problems in the economic.

Presentation and discussion of the main research material. Despite the current
global problems affecting tourism, the travel and tourism sector does not lose its relevance
and occupies a significant share in the world economy. The World Economic Forum, held
annually in Davos, facilitates the discussion of current issues and problems, prospects
for economic development, and the development and strengthening of international
partnerships.

Ukraine also has economic prospects for transforming the tourism sector into an
industry that brings huge revenues to the state budget. All travel agencies started their
activities with little or no experience in this field; Ukrainian citizens, not spoiled by
foreign travel, were unpretentious tourists and did not spare money for their first trips
abroad. Travel agencies could easily find their niche and win new customers (Tregubov,
2016, pp. 192-193).

As a socially determined phenomenon, tourism activity requires a deep scientific
understanding. In this regard, a new direction in science has emerged — tourism studies. Tourism
studies is a scientific field that combines various studies of tourism as a social phenomenon, and
the task is to develop a theory of tourism functioning (Liubitseva, 2002, p. 11).

In this context, we can distinguish the concept of “tourist space”, which is defined as a
component of the economic space, where, with proper resource provision, dynamic events,
phenomena and facts occur due to tourist activity with a functional link to the natural
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and social environment or social relations. The attribution to the tourist space is due to
the presence of tourist dynamics, regardless of its size and nature of movement, and the
presence of tourist infrastructure, its size and nature makes it possible to determine the type
of tourist space.

We can identify the following areas of impact of tourism development on economic
activity: growth of international trade; — increasing investment attractiveness, accelerating
infrastructure development. The development of the tourism sector often leads to the
improvement of basic infrastructure: airports, roads, water supply, energy, medical
services, communication networks used by tourists and local residents; support for low-
income economies. Tourism is especially important for less developed and low-income
economies, promoting integration growth, revitalizing urbanized areas, improving access
to income generation through new technologies, supporting folk crafts, and boosting the
blue economy, which is understood as the use of the sea and its resources for sustainable
economic development (Moskaleva, 2018, pp. 765-766).

Tourism’s impact on economic development is also manifested in increased business
activity and expanded production of goods and services as a result of increased effective
demand from foreign and local tourists. From an economic point of view, the attractiveness
of tourism as a service industry lies in the faster return on investment and the generation
of income in freely convertible currency. In most countries, tourism is among the top
3 leading industries of the state, is rapidly developing and plays. The tourism industry
is becoming more and more important in the global economy every year. Over the past
fifteen years, the tourism sector has gained recognition as one of the world’s largest
service industries.

There are a number of conceptual approaches and methods for assessing the economic
impact of tourism. The Input-Output Model was developed by the famous economist, Nobel
Prize winner V. Leontief in the 20s of the twentieth century, and after a break was used in
the 1950s and 1970s. In the twenty-first century, this model has found application in the
field of tourism calculations (especially significant experience has been gained in assessing
economic indicators in tourism abroad), as well as in analyzing inter-sectoral relations in
the national and regional economy, identifying possible areas for optimizing the sectoral
structure (Muxaitnmmaenko, 2012, p.137-138). In addition, the state of national tourism today
is considered as an indicator of the quality of life of the population, since a high level of
social welfare and an increase in leisure time of the population (as two main prerequisites
for the development of tourism itself) are always associated with consistently high rates of
economic development, so a high degree of tourism development is characteristic primarily
of economically developed countries.

Thus, in the 1980s, a clear idea of tourism was formed not only as an economic activity,
but also as an economic phenomenon, and there was a realization that tourism as an
economic phenomenon can create conditions for the development of the world and national
economies. Consequently, the very paradigm of studying the economic impact of tourism
has changed. Today, the science of tourism around the world is going through a period of
rethinking the basic concepts, trends and prospects of development, as well as methods and
means of managing the development of this industry.

Among the recent achievements is an attempt to identify and define the main seven types of
so-called tourism multipliers (output, sales, profit, employment, imports, etc.), which are the
focus of certain theories of organizing economic activity in the tourism sector. However, the
peculiarity of the service and tourism sectors is that the same multiplier differs significantly
from country to country or region to region. Thus, the problem of choosing a multiplier arises,
since each type of multiplier is able to provide only its specific functions.
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Due to the multiplication of the tourism sector by industries with different content, the
growing role of intermediation and widespread virtualization of technological processes,
it is difficult to determine the contribution of each segment of the tourism industry to the
formation of total industry revenues. In order to calculate a comprehensive differentiated
tourism multiplier in Ukraine, it is necessary to gradually introduce international standards for
tourism statistics and adapt existing models for calculating certain types of tourism multipliers
to the specifics of the national statistics system. According to G. I. Mykhailichenko, financial
indicators and prospects for expansion are important for the accuracy of forecasts and the
formation of a strategy for the development of the tourism sector, which in turn can serve as
an assessment of the profitability of this type of business (2012, p. 140-141).

Today, the world’s leading tourist countries are focusing and innovation infrastructure
rather than transport or accommodation infrastructure. These two components form the
competitive advantages of the tourism business. Enterprises that are able to effectively
use information and communication resources become leaders in the tourism market and
ensure accelerated development. Economists have proven that a developed infrastructure
is a condition for efficiency of such businesses depends on the efficiency of the same
infrastructure. Thus, the infrastructure of the tourism is an organizational and economic
system that most effectively ensures the movement of tourism products and services from
seller to buyer, together with a number of enterprises that ensure the functioning of the
tourism market itself. The development of the tourism market infrastructure is impossible
without funding at the state level and has a socially significant content, so it is necessary
to actively attract private and public investment to improve it. In addition, solving the
problems of tourism infrastructure is possible through comprehensive projects for the
development of tourist destinations, rather than at the level of a single company.

Russian military aggression has caused irreparable damage to the national and global
economy. Ukraine’s national economy could shrink by up to 50% if Russia continues
to shell its energy infrastructure. This was stated by Prime Minister D. Shmyhal at the
Economic Forum in Paris (2022). It is clear that the war has almost stopped the tourism
and hotel and restaurant industry. Ukrainian hotels, sanatoriums, and other temporary
accommodation facilities in the unoccupied territories were forced to reorient themselves
to serve the population affected by Russian aggression and forced to leave their homes.
Restaurants, canteens, and cafes began to provide catering services to refugees, territorial
defense soldiers, and volunteer organizations. The hospitality industry, like the entire
Ukrainian economy, switched to a war footing, working to ensure Ukraine’s victory in the
difficult battle for independence.

However, there are many examples in the world where countries have recovered quickly
from large-scale military conflicts and welcomed visitors again, and the share of foreign
tourists has only grown. We hope that Ukraine will soon join these countries. Post-war
economic recovery is impossible without the development of the tourism and hotel and
restaurant industries. The hospitality industry, which suffered from the consequences of
Russian aggression in 2014, the global pandemic in 2019, and full-scale hostilities in 2022,
needs investment revenues to overcome the crisis and develop sustainably. Accordingly,
each investment project is based on a detailed analysis of the advantages and disadvantages
in the activity economic (Shynkarenko V., Shynkarenko L. & Orlov, 2023, p. 135).

The creation of a more effective synergy effect in the formation of an organizational and
economic mechanism for managing systems (the tourism sector is conventionally divided
into systems of the basic level of territorial communities, regions, and the country), in
which strategic quantitative, qualitative, and relative indicators are formed, occurs not by
the sum of these indicators, but as a whole in the interaction of several strategic units of the
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system. This can be clearly seen in the example of tourist transfer companies, hospitality,
consumer services, communications, information, leisure, security, and the expansion of
the range of tourist services that a tourist adds to his or her list in real time when discovering
a new object and interest in it.Studying the features of synergy as a factor in the formation
of mechanisms and tools for managing the tourism sector of a region increases the positive
effect of each unit of the tourism industry of the territory, as well as the overall socio-
economic effect of the region’s development.

In determining and evaluating the synergistic impact and effectiveness of each element
of the system of the tourist complex of the region, an important emphasis is placed on
the combination of tools and mechanisms in the process of managing them, information
exchange, that is, ensuring a kind of openness in the market of tourist services between the
subjects of the tourist sphere.

In today’s complex production and management processes, increased globalization,
the identification of economic risks, which is an integral part of risk management at the
enterprise, is of particular importance in the activities of a tourism enterprise. The importance
of identifying economic risks, specifically in the activities of a tourism enterprise, is due
to the fact that seasonal fluctuations in demand, a short cycle of business activity, as well
as the characteristics of the tourism service itself have a great influence on its functioning.

Risks of the tourism business can be considered as risks of consumers of tourism
services and risks of tourism enterprises and their infrastructure. All risks inherent in
tourism enterprises are somehow related to the creation and sale of a tourism product.
This is because it is the peculiarities of the tourism product that determine the specifics
of tourism enterprises and, as a result, determine the range of risks inherent in the tourism
business.

Given the impact of the tourism product on the specifics of the tourism enterprise itself
and on the risks inherent in it, it is justified to identify the risks of a tourism enterprise using
SWOT analysis. This analysis allows to identify negative and positive factors that affect the
company’s activities both from the outside and from the inside. The analysis methodology
involves identifying the strengths, weaknesses, opportunities and threats of the enterprise,
assessing the degree of influence of each of the indicators, as well as establishing links
between them (Denysenko, 2013, p. 215-216). Insurance mechanisms play a significant
role in preventing and minimizing the negative consequences of risks that accompany
citizens’ tourist activity. The system of services to provide insurance protection against
risk situations during a tourist trip is quite complex. This is due to the heterogeneity of
possible negative events that may occur at a certain time or under certain circumstances.
Such services include life and health insurance for tourists, their property and liability,
etc. Specific types of travel risk insurance include insurance against transportation
delays, bad weather during the insured’s stay on vacation, as well as failure to provide or
improper provision of services specified in the travel package, etc. An important place in
the insurance protection of tourists is occupied by compulsory insurance against transport
accidents. (Chvertko & Demchenko, 2018, p. 69).

One of the key areas of economic bases of tourism is the implementation of a business
processing approach to the organization of tourism activity, which is considered as
documentation of the activities of the organizations of the organization in the form of
processes and establishing the interaction between these units by entrances/exits. With
regard to the tourism enterprise, it is advisable to define the business process as a sequence
of work on the creation and maintenance of a tourist product, focused on meeting the needs
of consumers for recreation, recovery, travel and more. It should be noted that, in addition
to the main business processes for the development and implementation of tours, there
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are auxiliary business processes at the tourist enterprise concerning marketing, financial,
logistics and other activities (Haustov & Monzol, 2023, p. 52).

One of the first stages of construction of process organization and management of the
activity of a tourism enterprise is the selection and classification of business processes. The
source of such information is the modeling of tourist enterprises at the level of business
processes, which has spilled into an independent area of research-business modeling. The
process of forming a tourism product, although the basis of the tourism enterprise, is only
a separate element of many interconnected processes that, in the aggregate, form a network
of business processes of a tourist enterprise.

The prerequisites for planning presents the results of the analysis planned period.
Therefore, alternative calculations are the third stage of economic management, which
determines the expected economic results from different variants of planned actions.
Planning is a justification for the future period of eco -tasks on the accepted variant of
planning and introducing them into a document called a plan. The economic activity of the
enterprise records the program of actions of its individual structures of units and the whole
enterprise as a whole (Sidorov & Klimova, 2013, p. 181).

The implementation of plans is the implementation of planned tasks into the work.
Drawing up reports obtained to perform the planned tasks of the enterprise for a certain
period. Economic management control of plans is completed. Control is a comparison of
reporting indicators with the planned period, detection of deviations and their submission
for analysis. The interaction of tourist enterprises with the environment is higher.

In the context of the economic system of market type and influence of factors of military
nature, the nature of tourism planning changes. The plan becomes the basis of the activity
of tourism organizations of all forms of ownership and size, since without it it is impossible
to ensure the consistency in the work of organizational structures, to determine the need
for resources, to control production processes. Modern form of planning in tourist firms of
entrepreneurial type is the use of methods of business planning, where the cost factors and
the obligation to return the invested funds play a paramount role.

The business plan allows you to more clearly formulate the target installations of
tourism enterprises, use the system of indicators of activity necessary to further control
the results. Current planning, which considers various aspects of activity within the annual
period, is an organic part of long -term and medium -term plans, which show possible
directions of future development factors. Due to the high uncertainty of the future state
of the tourism market, plans are subject to adjustment according to a particular situation.
Thus, the organization and planning of tourism in market conditions requires qualitatively
other approaches. The plan became the basis of the activity of tourist organizations of
all forms of ownership and size, since without it it is impossible to ensure consistency
in the work of organizational structures, to determine the need for resources, to control
production processes. Modern form of planning in tourist enterprises of entrepreneurial
type is the use of methods of business planning, where the cost factors and the obligation
to return the invested funds play a paramount role.

Business processes are an important component of tourism. The current economic situation
requires new comprehensive approaches and practical recommendations for identifying the
features of business processes of a tourism company and identifying methods of effective
management of business processes of tourist enterprises and the processes of formation of
tourist product (tours development) (Pustovit, O. & Pustovit, Y., 2020, p. 121-122).

Travel agencies of their activity, are engaged only in the sale of tourist products of
various tourist operators under previously concluded contracts. In order to improve the
theory of business process development in tourism companies, special attention was paid
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to the substantiation of the concept of “business process”, and a general description of the
business process of a tourist enterprise was given.

Conclusions are the prospects for further research. Thus, it can be stated that
the development of tourism gives the country the following advantages: increasing cash
flow, including the influx of foreign currency, and therefore, the increase in income of
the population; growth of gross national product (GNP); replenishment of budgetary
increases in the tax fees of the host region and other revenues; creation of new jobs, that
is, an increase in employment; raising capital, including foreign ones; The multiplier
effect by developing tourism, the country is gradually developing other industries;
infrastructure development; reforming the recreation structure, which can be used by
both tourists and the local population; improving the quality of life of the locals as a
result of the demonstration effect.
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